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5 Ways Social Media 
is Changing our 

1) How we get our news
2) How we start and do business
3) How we meet and stay in touch with 
people
4) What we reveal
5) What we can influence

By Soren 
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Capturing and Using the Power 
of Social Media For  Emergency 

 Social media is becoming increasingly important to 
disaster survivors and emergency managers

 Social media cannot and should not supersede current 
approaches to disaster management communication, but 
if leveraged strategically, they can be used to bolster 
current systems

 Social media might well enhance our systems of 
communication, thereby substantially increasing our 
ability to prepare for, respond to, and recover from 
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Capturing and Using the Power 
of Social Media For  Emergency 

Management
 Disseminate public service announcements 
 Share disaster information
 Gain situational awareness from hundreds or even 

thousands of eyes 
• Essential source of information during the rapid 

assessment phase of information gathering
• If you see a number of tweets or status updates 

regarding damage in an area, you can direct your focus 
there 
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American Red Cross Study
• Internet is the third most popular way 

people gather emergency information. 
TV and local radio are the front 
runners.

• Despite all the buzz around social 
media, only 1/4th of the general 
population said they would use social 
media to let loved ones know they are 
safe;

• 80 percent of the general population 
(and nearly 69 percent of the online 
population) believe that national 
emergency response organizations 
should regularly monitor social media 
sites in order to respond promptly.

• For those who would post a request 
for help via social media, 39 percent 
of those polled online said they would 
expect help to arrive in less than one 
hour.

http://www.redcross.org/www-files/Documents/pdf/
SocialMediainDisasters.pdf
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Social Media Platforms for Use 
in Emergency Management Twitter

 Facebook
 You Tube
 Websites
 Mobile Applications
 And there are many more

“Emergency managers need to stop trying to have the public 
fit into our way of doing things and receiving information, but 
that we should fit the way the public gets, receives and seeks 
out information.”

Craig Fugate, FEMA 
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Social Media 4 Emergency 

http://www.sm4em.org/2011/09/prepare-to-
communicate/
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